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Agenda 

¸ LinkedIn Strategies 

¸ Inviting Meaningful Connections 

¸ Setting the Settings 

¸ Creating an effective, branded Profile 

¸ Giving and getting Recommendations 

¸ Leveraging LinkedIn 

¸ Find People, Companies, Groups, Jobs 

¸ Next Steps 
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My LinkedIn Story 
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Aaron Keller, Partner 

Capsule 

Reid Hoffman, LinkedIn Founder 

ñLinkedIn is the office, Facebook is the 

backyard BBQ and MySpace is the bar.ò 
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Making Meaningful Connections:  
Know You  

Like You  
Trust You  
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How do you want people to feel?  
Warm  

Genuine  
Empathetic  

Positive  
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Whatõs Your Meaningful 
Connection strategy?  
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LinkedIn Statistics 

¸ 120 million professionals worldwide 

¸ 170 industries (all Fortune 500 companies) 

¸ 1,000,000 small business owners 

 

¸ 61% use LinkedIn as primary professional site 

¸ 35% access LinkedIn daily 

¸ 67% access LinkedIn weekly 

¸ 81% belong to at least 1 Group 

¸ 52% participate in Group Discussions 

¸ C-Level executives use LinkedIn for industry networking 

¸ 91% use LinkedIn to review job candidates 
 

Source Lab42, July 2011 
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¸ Increase Findability (youõre being searched) 

¸ Be a meaningful connector? (open or closed, help others)  

¸ Marketing  

¸ Manage & promote your company / personal brand  

¸ Group Discussions, Answers, Status Bar, Twitter  

¸ Create events  

¸ Business Development  

¸ Find prospects  

¸ Competitive insights  

¸ Find Experts  
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Whatôs Your LinkedIn 

Strategy? 
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Whatôs Your Meaningful 

Connection Strategy? 

¸How do you want to be found? 

¸ What are you an expert in? 

¸ Key words: what happens because of you? 

¸What are your goals? 

¸Who do you want to reach? 

Å Which target audiences? 

Å Why them? 

Å What can you do for them? 

¸Compare / share ideas with others 
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A LinkedIn Network 
1st 

 Degree 

2nd 

Degree 3rd 

Degree 

People 

they 

know 

 
 
 
-Current & former co-
workers 
- Clients 
- Business partners 
- Suppliers/vendors 
- Classmates 
- Association Execs 
- Professional Referrals 
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Home Page ï Search Box 

Manager AND company 
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First ï Set Settings 
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Set Settings 
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Settings ï Turn Off  (uncheck) 

Profile & Status Updates 
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